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TechnologyReview.com & Video Pre-roll 

Highlights of Pre-Roll advertising 

Advertising units include 728x90, 300x250 and :15 pre-roll. 

Creative Size 
(Pixels) 

Max File 
Size 

Looping Limit Positioning Expanding 

728x90 40k 3 cycles Top, Bottom Not Exceeding 728x180 

300x250 40k 3 cycles 
2 Positions, Right Side 

of Pages 
Not exceeding 600x250 

160x600 40k 3 cycles Right Side of Page Not Exceeding 320x600 

300x600 40k 3 cycles Right Side of Page Not Exceeding 600x600 

Creative 
Size 

(Pixels) 
Maximum File Size Positioning 

320x240  
(:15 Pre-

Roll) 

40K Polite Download, plus 300K for 
streaming video file. Brightcove 

Player 

Before 
Content 

Plays 

728x90 

300X 
250 

  
160 
X 

600 
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Peel-back Unit 

100x1
00 

Ad Size Max File Size 
Looping  

Limit 
Animation 

Length 
Accepted File 

Types 
3rd party 
Served 

100x100 (peels back not 
exceeding 500x500) 

80k polite download and 300k 
subsequent load for rich media 

3 cycles 15 sec.  GIF, JPG, SWF Yes 

500x500 

100x 
100 
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High-impact Billboard Unit 

Ad Size Max File Size 
Looping  

Limit 
Animation 

Length 
Accepted File 

Types 
3rd party 
Served 

Ad Starts at 995X30 and 
drops down to 995X300 

40K initial load max and 300K 
subsequent load  for rich media 

3 cycles 15 sec.  GIF, JPG, SWF Yes 

995x30 

995x300 
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Welcome Ad Banner 

Welcome Ad Banner  
a.k.a 

Transitional Full Page 
 

$160 CPM 

Ad Size Max. File Size Looping Limit Animation Length 
Accepted File 

Types 
3rd Party 
Served 

640x480 
80k  

JPG,  GIF or  SWF 
N/A 15 sec. GIF , JPG, SWF Yes 

Transitional/Full page 
ad format 

Å GIF, JPEG, Flash: See rich media guidelines. 
ÅMax time: 15 seconds ς no looping due to timing of ad 
Å Prominent easily identifiable close button. 
ÅUser-initiated audio is permitted. Ad must contain an easily identifiable mute, stop, or pause button. See 
audio specifications. 
Å 3-5 business days for implementation of rich media creative. 

640x480 



6 

Online Special Reports 

88X31 

Special Report  

Creative Size Max File Size Looping Positioning Expanding 

728x90 40k 3 cycles Top, Bottom Not Exceeding 728x180 

300x250 40k 3 cycles 2 Positions, Right Side of Pages Not exceeding 600x250 

160x600 40k 3 cycles Right Side of Page Not Exceeding 320x600 

300x600 40k 3 cycles Right Side of Page Not Exceeding 600x600 

Ad Type 
Creative 

Size 
Max File 

Size 
Positioning Expand 

Special 
Report 
Logo 

88x31 10k 

Home Page, 
Special Report 
Home Page, 
Report Main 

Page 

N/A 

728 x 90 

300 
X 

250 

 

728 x 90 

160 
X 

600 

300x 
250 
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Newsletters ς Daily and Weekly 

Advertising Units: 
Leaderboard Banner 
 
 
 
 
 
 
Medium Rectangle Banner (IMU) 
 
 
 
 
 
 
Text Ad 

Dimensions 728X90 

Max. File Size 40k 

Alt. Text Required 

Dimensions 300X250 

Max. File Size 40k 

Alt. Text Required 

Ad Copy 75 Word Max. 

URL must be provided 128 Character Max 

Companies name must be specified in one of 
the first three lines. 

Alt Text Required 

728x90 

300X250 

 Emerging Technologies Update 

ï Delivered daily (Mon-Fri) 

 

 Targeted Weekly Updates 

ï Energy  & Communications 
(Monday) 

ï Biomedicine (Tuesday) 

ï Computing & Web (Wednesday) 

ï Materials (Thursday) 

ï Business (Friday) 
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RSS Feeds 

Ad Type Maximum File Size File Type 

Banner 468x60 or 300x250 30K 

Text Ad 
Heading: 63 Characters; Body: 300 Characters; Display 

URL: 50 Characters 
N/A 

Text + Logo Ad 
Headline: 46 Characters; Body: 300 Characters; Display 

URL: 50 characters Logo: 80x60 
15K 

300 
X 

250 

Text Only 

728X90  
Leaderboard 

Text with Logo 

300X250 
Banner 

468X60  
Banner 
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Å Advertisers receive a 15 second 
bumper at the beginning of the 
MP3 files and 5 sec at end. 

Å Co-branded ROS banner 
impressions. 

 

 

Text to Speech (T2S) Podcasts 

Text to Speech (T2S) technology allows readers to download technologyreview.com articles 
into podcasts that can be streamed from the website or downloaded to an MP3 player. 

Ad Type Maximum File Size File Type 

Text Ad ς Main 
Sponsor Message 

15 sec/ 240 characters 
(60 words) 

Text File/ Word 
Document 

Text Ad ς End Cap 
5 sec/ 85 Characters 

(20 words) 
Text File/ Word 

Document 

Radio Ad ς Main 
Sponsor Message 

15 sec Wav/ Mp3 FileRadio 

Ad End Cap 5 sec Wav/ Mp3 File 
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Geographic and Channel Targeting 

Technology Review offers banner advertising as Run of 
Site (ROS) as well as targeted topic channels including 

Computing, Web, Communications, Energy, 
Biomedicine, and Business. Channels offer dedicated 
in-depth reporting in each specific area of technology.  

    Targeting Options 
Å Geographic -- by country, state or DMA  
Å Topic ς Business, Computing, Communications, 
Web, Biomedicine, and Energy 

 

728x90 

300X 
250 

160 
X 

600 

728x90 
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Online Specs 

Type Lead Time Comments 

GIF,JPG 2-3 business days 40k max file size 

3rd Party Tags  3-5 business days Å 3rd ǇŀǊǘȅ ŀŘ ǎŜǊǾŜǊ Ƴǳǎǘ ōŜ ƛƴ ŎƻƳǇƭƛŀƴŎŜ ǿƛǘƘ ¢ŜŎƘƴƻƭƻƎȅ wŜǾƛŜǿΩǎ ǎǇŜŎƛŦƛŜǎ 
policy guidelines and requirements 
Å All art creative and redirect tags that call the 3rd party ad server must be tested 
and pre-approved by Technology Review  prior to the campaign start date 
 NOTE: Any element not meeting specs will be returned for revision, which may 
result in a delay. 
Å TR networks allow 3rd party rich media tags for the rotation of rich media and 
requests standard 3rd  party tags (HREF, IMG, SRC) for the use of GIF/JPG only. 
Å 3rd ǇŀǊǘȅ ǎŜǊǾŜǊǎ Ŏŀƴ ƴŜǾŜǊ ǳǎŜ ŎƻƻƪƛŜǎ ǘƻ ǇǊƻŦƛƭŜ ǘŜŎƘƴƻƭƻƎȅǊŜǾƛŜǿΦŎƻƳ  ǳǎŜǊǎΩ 
navigational behavior or use outside profiles to target  technologyreview.com 
users. 
Å 3rd party technologies accepted 
  Ą Atlas 
  Ą Doubleclick DART for advertisers (DFA) & DART motif 
  Ą Mediamind 
  Ą Eyewonder, Inc. 
  Ą Mediaplex, Inc. 
  Ą PointRoll, Inc. 

Flash 3-5 business days Å Default graphic (GIF/JPG) is required. Must follow rich media guidelines 
Å Flash 4 or higher unless otherwise stated 

XHTML 3-5 business days Å Default graphic (GIF/JPG) is required. Must follow Rich Media Guidelines 
ÅLow level JavaScript (form validation) only. 
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Online Specs (cont.) 

Advertising Guidelines and Restrictions 

Default Graphics A default GIF/JPG is required for HTML and Flash submissions 

DHTML We do not accept DHTML or complete Javascript 

Performance Any creative that delays load time or fails to appear on TR networks sites will be pulled 
immediately and the client will be notified, which may impede campaign timelines. All 
creative must function uniformly on both Mac and PC  platforms of the most recent 
versions of the following browsers by the client, before the creative delivery deadline. 
Internet Explorer, Firefox, Netscape, Opera and Safari. 

URL An active URL must be provided as it will be linked  from the ad and can not exceed 128 
ŎƘŀǊŀŎǘŜǊǎΦ !Ř Ƴǳǎǘ ƻǇŜƴ ŀ ƴŜǿ ōǊƻǿǎŜǊ ǿƛƴŘƻǿ ǳǇƻƴ ŎƭƛŎƪΦ ¦ǎŜ ғǘŀǊƎŜǘҐάψōƭŀƴƪέҔ ƻƴ ŀƭƭ 
Iw9CΩǎΦ 

Validation Technology Review developers go to great lengths to make sure the TR network sites 
validate in XHTML and CSS. Any advert containing such code is required to be valid  as 
well. 

Other Restrictions Å Media cannot launch a pop-up window unless user-initiated by click 
Å  All ads must open a new browser window upon click. Use ғǘŀǊƎŜǘҐάψōƭŀƴƪέҔ ƻƴ ŀƭƭ 
Iw9CΩǎΦ 
Å If the submitted creative does not conform to the specifications, it will not be placed  
online and may result in a delayed launch date. 

Media Types 
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Online Specs (cont.) 

Advertising Guidelines and Restrictions 

Flash For creative with build-in forms, all scripts are client supplied. All data capture must be managed by the client. 
When submitting Flash Creative, provide flash movie file (.swf), alternate GIF, and click-through URL for each 
creative. A unique and easily identifiable file-naming convention is recommended for each creative set. HTML code 
with plug-in detection will be provided by Technology Review. The alternate GIF will be served to all users without 
the appropriate flash plug-in. No prompts to download plug-in permitted. If special FS Commands or  other special 
coding is needed  provide HTML with  description of code. Flash movie files saved in Flash version 4 or higher are 
required. State the Flash version the movie was saved in (i.e. Flash 4), as well as background color needed for the 
Flash creative (default is #ffffff ). The wmode ǾŀƭǳŜ ƛƴ ǘƘŜ I¢a[ ŎƻŘŜ ǿƛƭƭ ōŜ ǎŜǘ ǘƻ άƻǇŀǉǳŜΦέ Lƴ ƻǊŘŜǊ ǘƻ ǘǊŀŎƪ ŎƭƛŎƪǎ 
ƻƴ ǘƘŜ ŦƭŀǎƘ ƳƻǾƛŜΣ ŀ ǾŀǊƛŀōƭŜ ŎŀƭƭŜŘ άclickTagέ ǿƛƭƭ ƴŜŜŘ ǘƻ ōŜ ŜƳōŜŘŘŜŘ ǿƛǘƘƛƴ ŜŀŎƘ ƳƻǾƛŜ 

Tracking Click on Flash 
Creative 

The άŎƭƛŎƪ ¢ŀƎέ ƛǎ ŀ ǾŀǊƛŀōƭŜ ŀǎǎƛƎƴŜŘ ǿƛǘƘƛƴ ǘƘŜ CƭŀǎƘ I¢a[ ŎƻŘ ǎŜǊǾŜŘ ōȅ ǘƘŜ ŀŘ ǎŜǊǾƛƴƎ ƴŜǘǿƻǊƪ ŦƻǊ ŀƴ ƛƴŘƛǾƛŘǳŀƭ 
Flash ad. ¢ƘŜ άclickTagέ ƛǎ ǎŜǘΣ ōȅ ƻǳǊ ǘǊŀŦŦƛŎ 5ŜǇŀǊǘƳŜƴǘΣ ǘƻ ǘƘŜ ŘŜǎǘƛƴŀǘƛƻƴ ¦w[ ǇǊƻǾƛŘŜŘ ǿƛǘƘ ǘƘŜ ŎǊŜŀǘƛǾŜ 
ǎǳōƳƛǘǘŀƭΣ ŀƭƻƴƎ ǿƛǘƘ  ǘƘŜ ǇǳōƭƛǎƘŜǊ ŎƭƛŎƪ ǘǊŀŎƪƛƴƎ ǎǘǊƛƴƎǎΦ ¦ǎƛƴƎ ǘƘŜ άclickTag άƳŜǘƘƻŘ ŀƭƭƻǿǎ ŦƻǊ Ŝŀǎȅ 
implementation and modifying the destination URL and click tracking strings for each flash creative. 

XHTML Can only be updated once per week of the life of the campaign. 

Accessibility Making TR ƴŜǘǿƻǊƪΩǎ ǎƛǘŜǎ ŀŎŎŜǎǎƛōƭŜ ǘƻ ŜǾŜǊȅƻƴŜ ƛǎ ŀ ǇǊƛƻǊƛǘȅΦ ¢Ƙƛǎ ƛƴŎƭǳŘŜǎ ǇŜƻǇƭŜ ǿƛǘƘ ŘƛǎŀōƛƭƛǘƛŜǎΣ ǎǳŎƘ ŀǎ Ǿƛǎǳŀƭ 
ŀƴŘ ŀǳǊŀƭ ƛƳǇŀƛǊƳŜƴǘǎΦ !ƭƭ ·I¢a[ ǎǳōƳƛǘǘŜŘ ŦƻǊ ŀ ŎŀƳǇŀƛƎƴ ƴŜŜŘǎ ǘƻ ƳŜŜǘ ǘƘŜ ²о/Ωǎ ²/!D-AA accessibility mode. 

Alt text Required for all applicable creative. Limit of 60 characters. Text ǎƘƻǳƭŘ ōŜ ŘŜǎŎǊƛǇǘƛǾŜ ƻŦ ŀŘǾŜǊǘ όƛΦŜΦ ά/ƭƛŎƪ ƘŜǊŜ ǘƻ 
ǎŜŜ ƳƻǊŜΗέύ ŀƴŘ ƴƻǘ Ŏƻƴǘŀƛƴ ǘƘŜ ǿƻǊŘ άƛƳŀƎŜΦέ 5ŜŦŀǳƭǘ ŀƭǘ ǘŜȄǘ  ƛǎ ά¢ŜŎƘƴƻƭƻƎȅ wŜǾƛŜǿ !ŘǾŜǊǘƛǎŜƳŜƴǘΦέ 

Animation :15 second, 3 cycle looping  allowed as long as used in a manner that does not excessively consume CPU resources. 

Audio Specifications All audio effects must be shorter than 1 second in length, ŘƛǎǇƭŀȅ ŀƴ ά!ǳŘƛƻ hƴκhŦŦέ ǘƻƎƎƭŜΣ ŀƴŘ ōŜ ǎŜǘ ƻŦŦ ōȅ 
ŘŜŦŀǳƭǘΦ ¢ƘŜ ǳǎŜ ƻŦ ŀǳŘƛƻ ŦƻǊ άŎƭƛŎƪέ ƻǊ άōŜŜǇέ ƻƴ ƳƻǳǎŜ-over events is allowed. If deemed  too distracting, TR 
networks reserves the right to request removal of the effect. 
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Online Specs (cont.) 

Advertising Guidelines and Restrictions 

Default Graphics A default GIF/JPG is required for HTML and Flash submissions. 

DHTML We do not accept DHTML or complete JavaScript. 

Performance Any creative that delays load time or fails to appear on TR networks sites will be pulled immediately and the 
client will be notified, which may impede campaign timelines. All creative must function uniformly on  all 
browsers within the Mac and PC  platforms of the most recent versions of the following browsers by the 
client, before the creative delivery deadline.  

URL An active URL must be provided as it will be linked  from the ad and can not exceed 128 characters. Ad must 
ƻǇŜƴ ŀ ƴŜǿ ōǊƻǿǎŜǊ ǿƛƴŘƻǿ ǳǇƻƴ ŎƭƛŎƪΦ ¦ǎŜ ғǘŀǊƎŜǘҐάψōƭŀƴƪέҔ ƻƴ ŀƭƭ Iw9CΩǎΦ 

Validation Technology Review developers go to great lengths to make sure the TR network sites validate in XHTML and 
CSS. Any advert containing such code is required to be valid  as well. 

Other Restrictions Å Media cannot launch a pop-up window unless user-initiated by click. 
Å  All ads must open a new browser window upon click. Use ғǘŀǊƎŜǘҐάψōƭŀƴƪέҔ ƻƴ ŀƭƭ Iw9CΩǎΦ 
Å If the submitted creative does not conform to the specifications, it will not be placed  online and may 
result in a delayed launch date. 

 
Standard Ad and newsletter Ad creative must be submitted 3-5 business days prior to campaign launch date. 

Video Ad and AudioDizer Ad creative must be submitted 7-10 days prior to campaign launch date. 

Submit Materials to: 
webcreative@technologyreview.com 

or 
617.475-8004 


